
The Transformation of the Beverage Consumer and 
the Enhanced Position of Packaging
The results of a new, groundbreaking study are in, and it could 
affect both the packaging and consumer buying behavior for 
beverage brands in the United States. EcoFocus Worldwide, a 
major research group focused on pinpointing the sustainability 
behavior of consumers, has released a comprehensive study 
that could educate and alarm the beverage packaging industry:

•  Consumers want packaging that aligns with their attitudes on the 
environment

•  Packaging must address changing roles concerning economic, 
environmental and health issues to attract consumers

•  Consumer perceptions on eco-friendly packaging are changing, and 
packaging is taking a stronger position among beverage brands

Gain a competitive edge by acquiring in-depth knowledge of 
the shifting beverage marketplace, based on this 
comprehensive study of U.S. consumers.

This report features in-depth analysis and insights 
covering:
•  Consumer attitudes towards purchasing eco-friendly packaged products
•  Consumer beliefs regarding manufacturers and environmental responsibility
• Perceptions consumers have towards eco-friendly products
• Demographic data of beverage purchasers
• Preferences in shopping destinations and eco-friendly retailers
•  Consumer perceptions on the impact their eco-friendly purchases have 

on the environment 

This report will allow you to understand how to 
satisfy the consumer mindset on the environment:
•  Identify and remove barriers to desirable eco-friendly behaviors for 

beverage shoppers
• Develop an eco-friendly brand image to increase sales
• Produce eco-friendly packaging that is convenient for consumers
•  Learn where to target consumers interested in eco-friendly products 

and how to reach them
•  Pursue other opportunities to merge economic or health benefits with 

eco-friendly advantages
…and more! 

Another Decision-Quality Information Resource from     

Sustainable Packaging for 
Beverage Shoppers

The Key to Understanding the Beverage Consumer’s Mindset

   

Source: Sustainable Packaging for Beverage Shoppers

■ Extremely important

■ Very important

■ Somewhat important

■ Not very important

■ Not at all important

84%  of Beverage Shoppers are EcoFocus Consumers Who Care™.  
Most agree it’s not only important, but that they are ready 
to make changes for a more eco-friendly lifestyle.

76%  of Beverage Shoppers strongly agree or agree that “being 
eco-friendly is a way to improve my quality of life.” 

94%  of Beverage Shoppers believe the importance of choosing 
foods or beverages that are packaged responsibly is either 
“extremely important,” “very important,” or “somewhat 
important.” 

63%  of Beverage Shoppers strongly agree or agree that “I try to 
buy products in packaging that is recyclable.” 
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40%
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Importance of choosing foods or beverages that are packaged responsibly



Order Form

Executive Summary of Learnings 

Four EcoFocus Actions for Beverage Packagers
1. My World, My Life™
2. Higher Order Benefits
3. Consumer Solutions
4. Sustainability PLUS

I.  Introducing Beverage Shoppers
• A Mainstream Market for Sustainability
• Demographics
•  Shopping Destinations & Eco-Friendly 

Retailers

II.  Attitudes & Actions Toward Sustainability
• Rethinking Choices, Making Changes
• Already Taking Steps, No Compromises
• Reducing Waste, Disposing of Packaging

III.  Rethinking Packaging
•  Packaging Features Are a Balancing Act for Consumers
•  Choosing Products That are Packaged Responsibly
• Packaging Related Health & Safety Concerns
• Rethinking Plastics
•  Compostable Packaging on their Radar Screen
• Beverage Packaging Materials Preferred
• Packaging at Restaurants
• Making Recycling a Habit
• Curbside Collection is Becoming the Norm

IV. Eco-Friendly Brands and Labels
• Eco-Friendly Brand Perceptions
• Looking for Labels That Work Harder
• Influential Seals and Certifications
 
VII.  Appendix
• Research Methodology 

Abbreviated Table of Contents 
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Five Ways To Order:
FAX:  Completed order to 1-610-436-6277
CALL:   1-800-524-7225 (PACK) ext. 8514 

inside U.S.
  1-610-436-4220 ext. 8514 

outside of U.S.
ONLINE: www.packstrat.com (Click on Studies)
E-MAIL: orders@packstrat.com
MAIL:  Completed order form to:

Packaging Strategies
600 Willlowbrook Lane, Ste. 610
West Chester, PA 19382-4550
U.S.A.

For more information on Packaging Strategies 
studies, visit www.packstrat.com

❏      YES! I wish to order Sustainable Packaging for Beverage Shoppers

Order Information:
Price of PDF file: .......................................................$1295

Payment Information:
❏  Check enclosed (Payable to Packaging Strategies 

in U.S. Funds on a U.S. Bank)

❏ Charge my credit card:

     ❏  VISA          ❏  MasterCard 

        ❏  American Express        ❏  Discover

Card Number 

Expiration Date

Name on Card
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