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Could The Growth Of Aseptic
Packaging Be A Disruptive
Influence For PET Beverage
Containers?

The evolution to aseptic packaging for drinks in the United States
has been forecast for much of this decade by leading experts but
has yet to fulfill its promise. But with brand owners now self-
manufacturing more bhottles and technology continuing to expand,
is the timing right for a move from hot-fill and heat-set bottles to
aseptic applications?

This study examines the economic case behind hot-fill, ESL and
aseptic processes and provides an understanding of the most
viable approaches for primary drink markets (isotonics, juice and
juice drinks, ready-to-drink teas and dairy-based beverages).

An llluminating Study ...
A GComprehensive Argument

e A detailed analysis uncovering major opportunities and
challenges with hot-fill, ESL, and aseptic processing of beverages

¢ A well-organized analysis of both bottle manufacturing costs and
filling line economics

¢ A complete analysis of major conversion scenarios and where it
makes sense to use aseptic, hot-fill, or ESL processes

¢ A well-examined payback analysis for each scenario that
showcases profitability and capital investment for each process

¢ An evaluation of the differences between purchased and
self-manufactured bottles

e A look at key non-economic factors such as the evolution of hot
fill alternatives, aseptic sterilization systems, and the impact
of sustainability.
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